joshp419@gmail.com | (970) 214-2918
Josh Peterson www.linkedin.com/in/josh-peterson-inspiring-action | Fort Collins, CO

Growth-Oriented GM | Global Head of Product | Innovator | Inspiring Servant Leader

Strategic product and innovation leader with 20+ years of experience driving technology transformation across education,
enterprise, and research sectors. Proven record leading large cross-functional teams, scaling new product categories, and
bridging public—private partnerships to advance learning and innovation. Passionate about using technology to make
education more accessible, effective, and inspiring.

AREAS OF EXPERTISE

Strategic Planning & Execution | P&L Ownership | General Management | Al Strategy and Workflows | Vision & Strategy
Development | Product Portfolio Design & Planning | Product Positioning & Branding | Partnership Management & Contract
Negotiations | Research, Insights & Data Analysis | Innovation Process and Delivery | Design Thinking | Product Design |
Product Lifecycle Management | SW Application Development | B2B & B2C Marketing and Sales | Executive/BoD
Presentations | Cross-Functional Collaboration| Public-Private Partnerships | Sales Team Leadership & Inspiration

PROFESSIONAL EXPERIENCE

CSU STRATA, Fort Collins, CO 06/2025 - Present
Vice President of Advanced Laser Services
Reporting to the President/CEOQ, responsible for strategic management of the Advanced Laser Services business unit,
overseeing the establishment of the groundbreaking ATLAS Facility through a $150 million public-private partnership with
Marvel Fusion, U.S. Department of Energy, and Colorado State University.
e Lead comprehensive business operations including P&L management, commercial contract development, and
complex public-private partnership across academic, government, and private industry stakeholders.
e Established a new Al-driven commercialization strategy for laser services across diverse market verticals including
fusion energy, medical, semiconductor, and radiography sectors, establishing new revenue streams
e Building a high-performing, Al-literate organization focused on speed, clarity, and creativity.
e Partnering with university faculty and industry to enable innovation and discovery in laser science and fusion energy.

Colorado State University — College of Business, Fort Collins, CO 07/2022 - Present
Part-Time Adjunct Professor
Dedicated to helping professionals advance their skills and pursue their MBA through practical, high-impact learning.
Teaching multiple MBA courses, including BUS500-Foundations for Business Impact, an immersive course introducing
students to core business disciplines and leadership principles.
e Develop and deliver curriculum covering Business Models, Strategy, Marketing, Supply Chain, Entrepreneurship,
Innovation, CSR, Finance, and Leadership.
e Equip MBA students, particularly those from non-business backgrounds, with a strong foundation for success in core
coursework.
e Integrate real-world business experience and case studies to connect theory with practice.
e Foster critical thinking, collaboration, and professional growth through experiential learning and applied projects.

ZAGG | Mophie, Salt Lake City, UT 05/2024 -11/2025*

GM of B2B Business Division *part time from 06/2025
Reporting to the CEO, tasked with building and leading ZAGG’s new B2B Business Division from the ground up. Responsible
for the full scope of the organization including hiring team, product strategy and roadmap, P&L management, marketing,
sales, partnerships, engineering, and B2B solution development.

e Unified and scaled previously disconnected B2B initiatives into a cohesive business unit with clear vision, structure,
and measurable goals.

e Developed and executed ZAGG'’s first comprehensive B2B strategy, leveraging established brands (InvisibleShield,
Mophie, and ZAGG) to deliver customer-driven solutions across Education, Retail, Healthcare, Manufacturing,
Construction, and Government sectors.

e Established a high-performing Business Development team with defined objectives, accountability, and pipeline
discipline to accelerate partner engagement and revenue growth.

e Revamped the B2B product roadmap to focus on meaningful innovation, aligning product development with
customer needs and market opportunity.



e Achieved 96% year-over-year B2B revenue growth, including 129% YoY growth in the Mobile Point-of-Sale (mPOS)
category.

OtterBox, Fort Collins, CO 01/2018 -07/2023
Senior Vice President of Product and Innovation
Reporting directly to the COO, directed the future planning and development of mobile cases, screen protectors, power
accessories, outdoor products, and new, emerging product categories for both B2C and B2B segments
e Led ateam of 27 direct/indirect reports and 32 dedicated cross-functional resources, generating over $750M in global
revenue annually
e Administered an annual operating budget of $7.2M and drove cost savings of over $1.1M through workflow
optimization and active vendor management
e Owned four P&Ls covering new product categories, taking direct responsibility for integrated business planning,
product development, cross-functional resource management, and financial results
e Generated over $150M of incremental and profitable revenue through direct negotiations in two exclusive global
partnerships: Corning (world’s most advanced screen protection) and PopSockets (award-winning Otter+Pop phone
cases)
e Spearheaded company expansion into new product categories (outdoor products, screen protection, power
accessories, wearable tech, mobile gaming, kids’ tech) increasing non-case revenue by 5.1x
e Introduced the World’s First UL-Certified iPad solution for hazardous work environments, pivoting OtterBox’s
business model to deliver turnkey commercial solutions and increasing the selling price from $80 to $2100 per unit
e Revamped the company’s insights-to-innovation approach, processes, and tools, to foster a culture of innovation,
achieving 96% favorable innovation score in the employee engagement survey

HP, Inc., Fort Collins, CO 05/2016-01/2018
Vice President of Product
Directed a diverse organization of 44 reports, accountable for product management, innovation, segment marketing, software
vendor relationships, software application development, technical marketing, and sales enablement for HP’s high-margin
workstation business, producing $2.9B in annual revenue and industry-leading market share of over 43%
e Developed award-winning industry firsts including Machine Learning Workstation (HP Z8ML), VR Backpack
Workstation (HP ZVR), Mini Workstation (HP Z2 Mini), generating over $38M of first-year revenue
e Drove software development for HP Performance Advisor, helping customers tune and optimize their workstations,
increasing application performance by up to 30%
e Guided solution innovation, eliminated competitive gaps, and maximized profitability by devising and executing a
winning product line strategy for desktop and mobile workstations
e Evangelized HP and company strategy to large audiences at 4 industry events over 18 months
e Produced and hosted engaging global sales training events annually with over 850 international attendees, 15+
breakout sessions, 5+ customer keynotes, and 10+ partner sponsorships
e Coordinated and presented quarterly business and roadmap updates to presidents and CEO with concise summary
of results, plans, critical issues, and help needed

HP, Inc., Fort Collins, CO 01/2001 -05/2016
Product Manager = Manager of Innovation = Director of Product Management

Progressed through multiple leadership positions in Product Management and Innovation, building a track record of launching
award-winning solutions and leading high-performing teams.

EDUCATION

Northwestern University, Kellogg School of Management, Evanston, IL
Chief Product Officer Certificate
(Electives: Al Applications for Growth, Business Marketing Strategy, and Mastering Sales Leadership)

Colorado State University, College of Business, Fort Collins, CO
Master of Business Administration

University of Colorado, Boulder, CO
Bachelor of Science - Mechanical Engineering



