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Course Name Credits | Course Description

All courses are asynchronous online

IDEA 210 3 Design thinking is a creative, flexible process that fosters innovation. Content and projects promote building
Introduction to Design cr(_aatlve compgtenqe and an appremgtlon for thinking across dlsc;lpllpes to develop anew mlquet and
Thinking skillset that gyldes mn.ovatlon. Learning tools to develop compelling ideas for meaningful societal and

marketplace impact will be explored.

16 weeks

3 credits

Arts & Humanities 3B, Arts & Expression (GT-AH1).

IDEA 110 3 Application of practical design thinking tools, ideas, and decision-making strategies to construct an
individualized approach to finding and designing academic and practical experiences. Topics include the
purpose of college, strategies for educational way finding, and the integration of work and worldview.

16 weeks

3 credits

Social and Behavioral Sciences- (GT-AUCC 3C

Designing Your University Life

BUS 150 3 This course is designed to improve core computer skills for 21st century academic and business
applications. Advancing beyond simple proficiency, the BUS150 curriculum familiarizes students with some
of the most powerful and popular computer tools used daily at universities, businesses, non-profits and
government agencies around the world.

Business Computing Concepts and
Applications

Including latest edition of Microsoft 365:
* MS Word 2019/365

* MS Excel 2019/365

* MS PowerPoint 2019/365

Students will also learn to take full advantage of the Microsoft Windows operating system, as well as to
effectively utilize an array of internet resources for online communication and research.

The course combines online components with hands-on skill development exercises including the creation
of a short business presentation utilizing all of the skills learned during the session going from concept to
real life application.

16 weeks

3 credits

BUS Major, Credit not allowed for both BUS 150 and CS 110. *Additional software fee and technology
needed.
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https://www.online.colostate.edu/courses/IDEA/IDEA210.dot
https://www.online.colostate.edu/courses/IDEA/IDEA110.dot
https://www.online.colostate.edu/courses/BUS/BUS150.dot

BUS 201

Foundations of Sustainable
Enterprise

ACT 205

Fundamentals of Accounting

MGT 340

Fundamentals of Entrepreneurship

Questions?: cob _ramventures@Mail.colostate.edu
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Businesses large and small are seeing the value of incorporating sustainability into their everyday business

practices. This course will explore how business can make a positive impact on the environment and the
communities they serve while still intentionally pursuing profit. Each week we look at a key business activity (such
as Marketing, Strategy, Stakeholders, etc) and discuss how it may look with Sustainability as an influence. We will
also study the business drivers and benefits of considering sustainability in business decision making. The
instructor of this course is a small business owner in Fort Collins, passionate about Entrepreneurship, as well as
“practicing what he preaches” in using business as a force for good.

8 weeks

1 credit

Required for Business Major
*limited seats available

The course is designed to provide the student with a basic understanding of the role of financial and
managerial accounting information in business. It will focus on economic events that occur throughout the
business cycle and how to account for them in the financial records of a business. This course will also give
students a better understanding of the financial information used by investors and business managers to
make informed business decisions.

Upon mastering the material in this course, you should be able to:

1. Define basic accounting terms and concepts.

2. ldentify how the economic events of a business are reflected in financial statements.

3. Prepare and interpret financial statements using analytical tools.

4. |dentify and present information used for organizational decision-making.

5. Apply analytical and critical thinking skills necessary for managerial decision-making.

6. Demonstrate knowledge of ethical issues in the context of financial and managerial accounting.

16 weeks
3 credits
BUS minor, other transferable credit, does not count towards BUS major

3 credits

Teaches concepts of entrepreneurship and the entrepreneurial mindset to creatively solve problems and generate
venture ideas.

This course is a survey course of the field of entrepreneurship. It is the first course in a group of three (for the Certificate
in Entrepreneurship) or eight (for the Minor in Entrepreneurship and Innovation) that will guide students and prepare
them to become entrepreneurs—whether the setting is entrepreneurial activity within an existing firm, social
entrepreneurship, or new venture creation. The survey course begins at a macro level exploring the impact of
entrepreneurship on the economy and progresses to the micro level exploring the individual entrepreneur and new
venture creation. This course will assist students in development of the mindset, skills, and tools necessary to create
change, improve the world, and make a difference in your life as well as the lives of those around you.

Prerequisite: None.

Registration Information: Credit not allowed for both BUS 405A and MGT 340.
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